FRIGHENICEB T 2IRELD X 5 = X L

Exploratory Approach to
Consumer Confusion Mechanism of Reservation

&K H wEZN
Ryunosuke Nagai

1 FLU®IC

PR 3. WEEOETEDRR Z5IHTES T 5, KEIEO TR, TV
LYY h—, AT - FRAR - EEANZRDF 7y b RNy mr =Y T — 0w
THRATICE D0 2 P AR — Y i Ly - gl - v A a—twvoik
IVY—FA AV MICBT 2R WO TR, ERBEO TR, 2 L
MOFEFEHIO TR E, B TOITIEREIC VL E EBHR 0, TDXIHITHIZEL
THDLE BHD. 2 L TERETFHBFEEL TR LB 5, £ V5 —
Fy FOWRE T LYy PREDOEBEIC K 5T, RGO L MBI AL
TWw3, PRICEDD 2EEETEIIRIA G, FRICBT 2 870EICH %
M TR 2 e, BFFICHZFET 2 PRI ICBE 2 %8s~ —7r 74 v 7
BOTHED SN TWVB DD (FlA1FX, Wang et al. 2007), % < 1 ZFHIMiHE
DAHICEREYTTE Y., PRREOHETEOMEN P, T/ & MR o ks
Frewvot, PRGHICE T 2HEHETHOX = A LITES X9 5%+
FITHED SN TV, RIFETIE. REMAOHMEZID ANas 6. P
BIHIC B 2B ETEICE R 2 M TS,

Ce oA ZAALTHRTLZFNT 5L, X0y 2FHL T
LA FRT285M2HE L TATEL W, BREOENS T CH->
72D Pl k) BRI IC R b I N D KR 7 F a2 SERICiE I NLD



L72igBiid, 2 DOMBENRFE-TWE I LS ), MEGHARK, &2k
0Bl ki, PRSHEICE W THEFIZRILIREICH->Tws, HEHEOEE
PEBTICE T 2 EHREORNNE, 77 ¥ FEEM LIRS 72 1970 FEHD 5
AU (Eppler and Mengis 2004). 1990 FER DR TI Tz, NHEEZD
H 5w B EEIEIZRIRET bt Tw 2 LM S 7 (Snider 1993).
A=y FREORELEB AT — 74 VOBERRXT 1 TDEAL.
ZLTCHAY P77V TOYay BV 7 Ew) FiemlEAEOMIlLIC X > T,
BRZEE ZWEEH IO TR VEFLREOTIZZIN T 5,

AR, PRIGHNICE O TOEEE PR 2 IRELIREBICO VT, RL X
WVHERZ R L THiET 9 2 2 LT, PRSHICE T 2 IRERED X A =X L%
BRT2HDTH D, AAZALEEZMBL T, PRV L RALFEZ
XN T 247V r—2avzignd b,

2 HERNER

21 FHOER

F#J (reservation, subscription, advance order, booking, appointment) i,
MiboTRRLTES 2, £, ZO8H, L —BNICERINDE (T
ZIVKEE) o 7272 L BIRIZB L TTFRE W) SENKRITNRBIZHELRTH
%0 VAR YRATILOTRIE, HBEMOFRLEAO FHITIE, FRIOHERD
B b L wA b, RIRINRE, NHEFEIED MR, fEEY)h oMb, Lvworl
A7 EDOEERAVZROTR D HaU, FrIUES, oMbk, ok
B Ewvokf vy T4 7TEROBERECZFR>TRNOH 25, 72, —JEfT-
TP ZIGEYE 2 080, S OIIBHGHICHE) RF LT DRE L vwol X v
VRNVFEEL TR LS E D, REYAFELTE, FRICTEI L TH
SEPW, EEATo BLoR, BHo&EeRIN, ZIHLERAL E2H) 2 &
WTE b,
DEZILTPRES>TH, PRRATOME (ZLyy FIE) ofifk H
Wy, ER OB MEARE, R R R, il * v eV Rkl HiE



THRGEICE T BIRELD X A = A L
BEMKIEZESATED, BHOMHE & I3 R 2 MBEHTE L LT, SR
AN Z A LRHZE WG T 208035 5725 9 . Rt Tld, FRIRETHE (7
LYy PR 2D 0B, KEHT S, 2070, BEEZMNS PRE Y
FEE ) MEZED2VLTPRZ TPTR) L LT AU TERT 5. 2L T
FHRBEE L PTAZ ELOTREATIBICIE. TP Evw)FEZMW2
k. PRS- OW TR, HEESHOBEN D 2 I3 — 2134h ) |
FRAMGM & L CE#RZS LT\ % (Wang et al. 2007),

2-2 FHICET BEITHROERE

HEHTEIEICE VT, PRICBET 28T D% < IE. FHMMNE 21T
BRZUTLLD LR > TS, FHRMBIFIC O W TREFFAOTHTEHL 25
MANREINTELD, ~—F T4 V7, BEETHOHEBICE T LA
DHED SN TETW D, flifgE TLICBI L TE. fitsE 70 (Png 1989). 7 2
L —¥ 3 ¥ +% 5/l (Moe and Fader 2002) .73 F)L+F a £ Z+%E 5 )L (Chung
and Rao 2003) L Lo ANBHINTE TV, ¥, avPaAf v iy
ek 28MEEED 12 & L TPl FRIHIE 2 v 72 0H%E (Currim et
al. 1981; Kohli and Mahajan 1991; Jedidi and Zhang 2002; Jedidi et al. 2003)
biEvonTw2

#il 2 1% Currim et al. (1981) &, T|AEMOF 7 v FIRFZICE VT, ED X
IV =X - Fry bOFRIMGESERZ S DB DI, avTaf
PR FEmL Tw 5, NHEDORARE (3). Mifitg (3),. "#I51% (8),. Tk
R (2) ). THEEREESeHE (2)). T RERE (2)) © 6 BIETHE LT W, 2
YYaA v baiofR, RbEEEOREVEMNE T LR T, v T TE
FHEOMAK . Militg . TEREseHE . T RERPEG . THISIE OHE LB I
ZHS T L2,

—J7. HEZETEE L TP R A RTIRIERENTH 5 (Rucker and
Garinsky 2008; Zhang and Kalra 2014 72 &) . f5l 2 13 Zhang and Kalra (2014)
. PRI O TR L ROV 2 IV TRET LT 5, PRI L IHE IR
DOV EERE, PR & B S O BV EEEE, PRS2 S 7 7 4



R—bt2, ) 3 OOEKENHL TOoMEFEML 72, SHOME. "5
IR IS BT~ DJikAT 2 PRI L 72 B ) 3B KEED & 7 )L 2 E S A A3 < |
MR LR WEASE W Z L TROKRER T PRZT ) HEH ) IEEKED KTV
ZBESMERDE L W T 2EASE Z EEPHL2ICL TV,
TRUCBET 2 T8 IC DT, PRZERTT—F, AN REL T3 T
KoM, 8 X O FHIRRICOVTEIL 200K 1 TH 5. LB X iz,
TR T 2 FRAERIIZ L < HEETEIE LOBE L P/, PROBELE Y
Kk a0 CHlET 2 X ) BRIEAR L Tw b, Z2ORORMETIE, B
REBOZ L\, HEHTHE L TOTRICEREZ Y TS,

K1 ETHRICETZFHOEREENR

{5 7—F F# R
Currim et al. (1981) subscription FHofiE EEWMOF vk
Png (1989) reservation FHoffiiE FRITH—A%
Kohli and Mahajan (1991) reservation F Mg BEY Y3y
Moe and Fader (2002) advance purchase order | F#a#AM EHC0
Jedidi and Zhang (2002) reservation F#lE PC
Jedidi et al. (2003) reservation F M tyhE S
Chung and Rao (2003) reservation F Mg v E S
Rucker and Garinsky (2008) reservation F4 A= 35
Zhang and Kalra (2014) reservation F£ =TI
R SR A
HEETHE L TOTPRNICERE Y TS ) 2T, REAEOHER LS 7 7 u—

F9 2%, HEHDIRIEL (Consumer Confusion) 122 TIiE, 1970 F1D & W%
DEBINTE TV B2, SEE, 240 & EBEOMMD SMADRIE L L FEE K
HoNTWDE, TNET, BAELIWHEFICE 2 2ADFEIZ OV THE O
DEMINTEXAD, Scheibehenne et al. (2010) XFEfTHIRD X & 7F V> A
ZEML . RELOFEITHESHER I NV I E 2T L, 2. R
R DR RIS 2 EBW R S OO T 21T 1. DHi» Sl ST
E 7o A  BE AR BRI HBEE DS = — A ~DONIGZ WREIC L,



THRIGHICE T 2RO A A =X b

BIFOAMEFE %2 WA ¢ % 2 &% (Kahn and Lehmann 1991; Greenleaf and
Lehmann 1995). BEHEAL ORI D705 Z & (Arnold et al. 1983) 13 <
POBMINTE R, RICHEZEDEIFEDLIRLIMEA T L 3 THIGICE W T,
ATV —NIZE T 27 7Y FOLRREDOR S X, HEEOMLE 2 A L3,
INTENE DI FENIER IR TH % LHERIN T35 (Berger et al. 2007;
Anderson 2008) ,

REAMEOEL LRED - DI12d, EELGmOMIt., RERE DM,
Z L R OBH D 8 FHICk 2 XA W = A LRHBBE EEZ S5, A
IZBWT FICHE SN2 5L FESRE (] 21X, Iyengar and Lepper 2000)
&y MHEE (21X, Chenetal 2009) TH D, PHIGH ZE L 7078134
RLTWw3, 207, AU CIREASmOMIE LT, BE LT, P8
BHE, PRTRAL V) 4 2otk HmzE L, S5HicE»OsgEs
DIEER S 2 IRELIREE DE VL 2 RS 5,

2-3 SRELICET BEITHRDOERE

HEIZBEZICTL T, MU FOFE 2525 L) PR S { HAaERS
T &7z, Jacoby et al. (1974) BYEREAIEAIDO 77 > FE (4/8/12) 77 v
FICBET 21688 (2/14/6) ZflatrbE 8 926 72 DWW ZHT L THM %
o, HIREOHMIL, EROIEMEEICN LG U FoEr 52 %5 2 L 215
LCw3, 72, Iyengar and Lepper (2000) ¥, A—8—<—> v FZ2H0k
JEIHIZER T, ¥ v L DOBEEL (6/24) ZEEL 7 —AZREL, 7 —RAILD
Fol NBL & el ZME L7z, ZOKE. 6 FHOY ¥ LD 7 —RIUE
o L NDEIGIZRIEE DK 40% T, WHL7ZAIZZD ) LDH 30% TH -7
DK LT, 24 FHOY ¥ LD 7 —ATHULEH > ADFEEIIK 60% & v K
M, BELZADHAIZZD)I LT 3BICHAEL I L2zWHon et L, C
6, HEFIOBEEZERR IS L CBELzE L Ern s~ T, BEEER
ERIIET I MEAZR L7, s, R L ERR L. BT oML RER
EDMEWY (Greenleaf and Lehmann 1995; Dhar 1997) . /@ ED{E T (Chernex
2003: Botti and Iyengar 2004) . JE&H~DOHHM & HEEFDET (Fitzsimons



etal. 1997) &L\ ADKEZHEHICLA D Z EPERMINTE

L2 LEFBDMEH . Scheibehenne et al. (2010) DX ¥ 7 F YT A2k - T,
RO TG 2 5 AOHEIC O\ TUEIEMEDSEED S 1z 2 LT, (DN
EHLWEDONTETWS, RETZZOOERE LT, £ TIRILREOHZ LD
bifons,

Walsh et al. (2007) i, EALIREER TEHROFPIEIC X 21EEL (Similarity
Confusion, LA'F SC); & MHEMODMEENIZ X 2iEHAL (Overload Confusion. B
T 0C) . 2L T "EWmomEEIc X 2iEE (Ambiguity Confusion, BT AC)
D 3 DIHlis L < RERAYE & B ORGEE 2 EMiL 72, SCiE T 73U —HND
R 28 E B b U CIIBERE REIRIL Tw 5 LB Z 2HEFOMIA, . OC
I TR, A L, RS 2 7 o IC AR TTRE A B A 8 2 7 B E R IR I
RS ZERICIHE VAT 5 HEE . AC1E TR 2 [FRLIAEICBIT 5
AED TG, G2 < Hl. BRIz WS 2 RO H DR HiP )
LEEIND,

SC . BEBEIEDEME 77 F - vl Y74 DET (Walsh et al.
2007). TE~OEHLHEED{ET (Walsh and Mitchell 2010). % L CER
HiED 9 b TFHi2 2 F oMby & TEOEDR/AME DIl (Wang and
Shukla 2013) & VoA MBEHRICHLST I EBEMINTVE, ik,
0C I3, EZERVEDIEY (Walsh et al. 2007). 7 F 2 SfTEIOIEE & e E
DOfEF (Walsh and Mitchell 2010) . #REHEED 9 & MEADEEOmAME O
e DEFUSHT 2 AE0R KL OfIfil (Wang and Shukla 2013) % b 75
TIEMRRESN TV 5, FRIC, AC IZDWTIET7 7Y F - B A YL+ Dl
= (Walsh et al. 2007), 7 F 2 Sf7EDEi#E (Walsh and Mitchell 2010), R
HFED 9 & TFHiGia 2 P oMby & TEOREOm/MY) Ofeitt, NEFUNT
2 HEDR AN, OWIF] (Wang and Shukla 2013) 2RI T3, 2D X
I, BEAELRERZ ML L TR A2 Z Itk > T, RELDO b 72 5 THELSHT L
b3 U FOADHEIPE SN TEORWERESHS ICINTETN S,

A (2015) 1%, BEFEICBET 2RO L E A — 2L T, EALEEET %
BE& EFBEI R ZHERITOWTE 2 O D BRI L 72, AWM TIE, Walsh et al.



THRIBIHICE T 2RO A A =X L

(2007) & X UK (2015) o0&, EAELREZ SC. OC. AC @ 3 DIZilisy
fLL TR 5,

BALTEE RiET 7200, ) 0L o0HMI, hEmoEATH 2, Hlo
W7 L =07 =2 %ZMAL T, BiLO XA = X LEHZRALHEDED S
T3, BFEAR—3E 71 % 7 Diehl and Poynor (2010). fEEHRAYE R
% V> 72 Messner and Wanke (2011). JEIRED KU 5 4 X — DGk
HHL7 Xu et al. (2013). SO S L 5 85T L 7 Spassova and Isen

(2013), 2 L CTHAEEFE2—Y 25 1 v 27 %M\ Townsend and Kahn
(2014). &V LMZEEBL TR A= XL DRHIHALNTETLS

AHETIR, 2N E TREWEANDIEH DTS A S TR R LR L X)L
HEmICEE T %, MR OVEGRIZ, O MEZFTHVIE THE v onT
B FREUGE LA HEICRRIERES T A 2 PRIZIETT 5 9 AT
EREWRL %279 ThH% (Zhang and Kalra 2014),

K2 RAZEHT B LREER

REL
{Consumer Confusion)
# /1% MEORIZLDRE RO RIZEDIREL
LUE T -k
(nfomotion Overosd B it
Overload Confusion) B
e ICLBREL
#z {Ambiguity Confusion)
RREAS TSUEDRE
{Choice Overload) {Brand Confusion)
WHGT— T T HR
e BB TSR R —L | BELEZ—r R BB s R
RIOREBE MIREER - MElLTSFaT  [(MaTFF1. HaRkiE, hE. “
LEa— BELIer o — | DEasA—tal, EREE) FRACESIE
L& RROMIEE ST Bash—ak. F+ABRET=2T N
% O ERE(2F23)

it &I (2015)

2-4 RFFTE

R L <OV B X, THEERUE L 2R CIHE ORI, HiEk Eo@Enic X

LB LT, DLPRYEERE) OMEEZEAT S I LTk o T, iERTE Lo
B 70 2 AN DEEN R FR T2 8408 L T s MR L LTS



nTws GHI- J\E 2014), BARIICIE, THEE ISR & 00 RHERE 2 % <
U 7258 IIERR O ~v L D WR 2 RN, RER. HEBER T,
HHCH AR T 2, — ., ELEL GBI I3ERDMRL ~ L L2 b &
Rz BAER, BIXR, HEEIEBER T, EHEICR A3 <% % (Trope and
Liberman 2003),

AR L VB Z . BRI & PRSIICY TIED L L, K1 DX ITA A —
TTE S, BEEMIIE WO, BERE LA, MEPAR LTS, D
E D, EROMRL RV L7 5 7oz BRI, EHEHCRRAR TR0,
EALZRBEL ST R EE2 605, —J. PRGHEICE LT, BERE -
SKHAEHE. D5 VIFERIVE LKA - WBRICO A L7 VDHET 272012, &
ROMBIRL )L &), WHEEZHMRVIC, BEHUCRZART D, Bialz/REL
W KRB EEZ6N%, EFROMREVRAREZEMNIE S 2 L1d Xuet
al. (2013) THHEMIN T2, D E» 6. RORFIZHRE L 72,

H1 : BEGm & X T, PRSI W TEER RS (SC/OC/AC) ZREEL
12w

1 BEBEEFHSEICE T SREVERDEL

L, EBERE
ME S & Xt
A"
: > BERE 3Es
Fomm G cERA S
vl SV EERE g
FHITH 2 — Sl M
BAREOIERE ) (&)
HEVISNE =2 (a0

RELFRIC B VTR, FERREERCEHEER I W UERRZ B L T, Bl
MR EREORMANEEH 1N L CE U TFOREL 52 2 2 LRI NTCEL
(Jacoby et al. 1974; Iyengar and Lepper 2000), Eppler and Mengis (2004)



THRIGHICE T 2RO A A =X b
X IHATFILEOR D 2R L. 2 Of#HIG L 2T T Walsh et al. (2007) %> Walsh
and Mitchell (2010). Wang and Shukla (2013) &7 > /7 — b##IC X IR
DO ED TS, T I THERTANE T, REIC X 2REIREDOHIE X, 1IE
BOFBUC L 2D L VI HTH D, FBINEEME (FRUHOARR) &L
T, WEENRAZMZ 2BHEIZ. BSGEPHIRME. &2 \»IidEc O RLERE
NPEFR— a VILE>TRELLH T3 TTHS, 204, REWNEHA
R CTELZIEZ 2 L0 b, HELZOEBNW AN R SIRILEZ I Z 252, &
FLO X A = A LRI LTHS 2 &I TE D LEZ N5,

BMROWEE I, BEIERDHEE 2 50 3 BEELEZ2 kI Tw
27259, OEDIF, MEFTICH) ) THD, 7Fa23I9Fal—varvXi4
TILKZEED, HYFEPLaX VR - ZU Y VI X BRIEREZ R T ANT,
M2 LR K BERETZ S 2 L2 EUHMII{ATE TS, )0 EDIF
MY ARBWTE) | THE, HoWAHEFIZ POP 21T, BELRRZEAZ LG
W2 A L T EIEBEMA— N —, ROEKTORMRZIREE L, RALZz R
ML72 k) BV G RIET 2RET A ATV AT, 707 IBEY v v
NRAifET DY 2y 7LD T, HEREL S 2EMT 2 HEIE. 100 282 215
iz Il T, 3 REICASECHE Y THOKEZR ‘T2 77 Ly k
T, HBH I, HEEVPEREDF A 2ENEZFICL T itk s Fa 3
DARBHBBHN2ITZ 25 TH L2y brayEY T, WEEPKABWTH

9 2 EERO DG, HEFRITHEEL TV

INFTOFERMEHE 2T, A TIRK 2 @ X ) ICRELZ BN AfiET
2. EROARL 3R 22 b0 THDEEZ L, DbEh o ROWE
ZRGE LT,

H2a : EESTHICB VLT, BE (SC/IOC/AC) IFEF I LT, U Fogds
52%

H2b : FHIBMEIC BT, BEL (SC/OC/AC) IIWEEF I L T, U Fowss
52%



M2 RBiZRZ32DO00HR

MEEF ISR | s TEABVTRS)
menn (1330
(BNEBREE, (BREBRTE,
BEE, KRR,
#E) #&)
i ﬂﬁc;)ﬁtﬁﬂ :'Eitt;)iili
(EWHEATE) (ZWBLATER)
#RORIAFAROMA ARROMA
L SR
3 OER
31 REME

R BATRRE D 72 & aHK@%E%%N%:W%L?@?y&-b%ﬁ%%m
L7z A—H 7 nzxRic, EDRy byravy By y (BRAHETE &
Oy PR (FFL) OFRBICOWTHEL TWw3, BRIEIZY v 7L
139 (PHIEEE 80. FHIITA 59) TH D,

RAELNEEI21X, Walsh et al. (2007) @ 8 BIOBEGNEZ I, 2nFh 2
HHT D, AR (BRAEEHEOBE., 57 LoPH) B0 TEBEZEEL T
FIA L 72, e EICId Walsh and Mitchell (2010) » 1HH %, £HZBIE
LCHIA L7, RELVIHH E REOBEMEIC O W TIE, £3 0D T, win
b 7THRETHAL W3, ghricix, WEod % t BiE. Mann-Whitney O
U MiE. &8 &k CEBFIHT 2 V7,

10



FRIGIHNCE T 2ELD X A = A 4

x3 BREBLEHEUEREER (VOYNNY T aff¥l)
BR_ B

50 EUE - B & (T IL) A B0, IS FHLLAT L) EFEAGRI DM R A T EDAHLLZEN DD 68 86
ISR (RTINS TOSEIIZRE. BIOME RTFILBOMEIH PRI ONENIELHD : ’

o6 BALESRIRBELGDTIVRGRTIL) OMM BTREATHENHD 7 81
BLDTSUE GRT V) IERTLT BH A DAL : ’

AC HRBGRTIL) OBAEGER) PHRA SV LY. MROTSUFGRTFIL ERBTIEMNFLA L TELL 40 -
H3(FHT3) EF 12, MEEK GhT L) OBLERRT S1-0IZF A ZELBLMLY : ’

mEE | 2EMICHRDLL, HoU& (RALEATL) IZBRELTLS

AL FEEK

3-2 SMTHER

9. B EBR2Mo L L THBEE R T 2 AL RE T 5 7201
M2 ED3DDRAID T INT &2 1To 72, BHEE TR (N=139). #EEH
ETPHIEE (N =80). ME & PR (N =59) IMEDOH 2 tHE. FH
e (N=80) & FHiThA (N=59) 125w T3 Mann-Whitney ® U & %
ZNEFNFEMBL T 5,139 ¥ 7IVOREGM I BT 2 EAELIREIX SC2Y4.06.
OC %34.03.AC %% 4.08 12X L T PRI I > Tl SC A% 3.85.0C 2% 3.79,
AC 733.86 £, 3FBORILTRTICB T HFHSHIZBESI X ) b€V
E D353l 7z (SC: p=.05 OC: p=.04 AC: p=.02),

RIT, PRIZ FREE & PRTA IS L TRETL 72, 80 ¥~ 7L O IEH
LHICE T 2RELIREE L SC 27 4.23, OC 284.22. AC 254.22 I LT, &
IEE S Tld SC 25 4.03, OC 754, AC 28399 &, 3MOBEILTRTIZE
WTPHBESmIBESEmE D {2 > 7% (SC: p=.08 OC: p=.14 AC:
p=.07), FBEIZ, 59 ¥~ 7N OEEESIHIC B 2 IRALIREIZ SC 2 3.77. OC
73375, AC233.88 TH B DI LT, PRTALI T SC2%3.61. OC 2°
3.5, AC233.68 £, 3B ORILTRTTHHTAGHPEESGH X D HEL
L a7 (SC:p=.32 0C: p=.17 AC: p=.15), 80 ¥ v 7" )L DTl &5
EL BTV TN DOFRIT RGN Z B L TH B &, HiFED SC A 4.03, OC 23
4, ACH 899 THLDITH LT, $£FD SC A 3.61. OC »%3.5, AC ' 3.68

CLTNORELICE T PRATASE L D D FRBESHO T »E Ko
72 (SC: p=.10 OC: p=.04 AC: p=.19),

11



PLEoREE: & THEEIGM & AR T, PRGIHICE W THER LR
(SC/OC/IAC) ZREERLIC v Ew Iy kE (H1) BHRICKR Ik,

3 BECEDEAREBDOLLE

.
a6 a2 an
4 385 3 79 3 ss 4 3
J
35 %
N
3 N \\
sc oc Ac

=HME 0FH ufl 0FHMRE

55

45

351

3

BET BFHITA B8FHWURE OTFHITA

¥ 5OOKHETHE, *10%KIETHE
B AR

ARE

BT, BEESHE X O PSRBT, RELSNEZICE 2 5 HEIco
WTHGEET 27291, SC. OC. AC 2NN I/IEHA VAL E LT, i
REZEEEBE T 2RBEINT 2 FEML 72, ZORR. BEBEHICE VT,
OC & AC 2MREICHL T U FoW#EE2 -6 7 2 L ERICHER S 1Lk

(SC:B=.08 p=.40 OC: 8=.27 p=.01 AC: 5=.16 p=.09), —F. FHGHICE
VT, SCOMMREICHN LT UFDHEL2 L6 T 2 LAFRICHERI N

(SC:8=.28 p=.03 OC:B=.15 p=.21 AC:8=-.02 p=.89),

DL Eo#EE S, THEE () Siicsv»T, HEL (SC/OC/AC) I3 EH
R LT, UFoHEEL 5 2%, £ wH Kl (H2a,b) &ML nr,

12



PRI BT BRI A H =2 4
K4 BE/FHSEICSVCRILIHREICSEZZHE

RRHm FHom
L $C .08 n.s. ‘ sC I U .28**
' oc | U a277%* .I[ ERE l ‘ oc I A5n.s. _{ BRE ‘
. . U 16* -02ns.
| ac | [ ac |

w106 KUETH I, ** 5%/KUETHIE, * 10%KIETHE
L EFRAERR

4 AV7VTr—ravERE

4-1 BNV TVT—yaveRBNIV TV r—Y 3y

AHFFDORED S 13, 2 DDEMIA v TV 7= a v 2 RET I ENTE
2, ¥7. MMEEBOZ L W IPRFEICR LT, BTE0BH L RALIIE
DEEP S DA N =R LBET R RA LB H T 6D, Kz, REL EFHED
HED 5T B IRALAFZE ISR L C 81 & BIR % o34k L 72 REL O Hl o it &
FEMNZARREICHEDC U FOEEICOWTERNICHREEZ FEii L %23 dh
Fonsd, wind, FRIEERILTADOS S R RBICHTE 2] L
2o,

Fo, BEAPHEZFICG A WER U T TH 2 L) BEER R I%, EEL%H
BA v 7V r—vavyzaEaBL w53, ZNECHEBEPIHERTE VAR
2355 FENLERLI AR RIS O U FOMERERINTEF L,
KT 6 134 B 2 FHWRBEIrND 2L L2061, HEEIZ.
EHICH L THICHE UTFoBEZ2Z T 20 T2 BEPHR, 20
ANZI k> T UFOHEELRIT B ETE, )T LRy b ONBHEFIL.
WEED MMETICHEY ) B D &L BURMIC ThAbsWTHE Y ) Bl
(Y DELS LY T4 VI TEOMERBEND B, KEEIX. HET I,
BEMIC, BICHWZVLOR, ZNE L, Ml L 2K LA T, RERITHE K

13



Bzad T, MABVIERICHBZ WL, REEOHBICELYE T, MER
B D LEHFEEE LI INETH S,

4-2 FHARORA ESHEOMRRE

ARHFICB T 2 RARE LT, FTEANEDSS 2, KPR CIRIELRE
& LT Walsh et al. (2007) @ 12HHH®D 9 5 6 HH ZFIH L 7223, EHELIFSE
LBV TRERFEEHTIGED N TELERS AT, AHREORERICIIHR
A ORMDIE D . RFEICEB T B TIRIEESIICE T 2 REOEEMESR
tachrrmb. REOZYMICEM 2% 28MHD 1 2L %5,

RIZ, AEFLEERRDH %5, AFETIE. Web LTO7 v — A TIE
EOBKIEFEED Xy b a vy VIR E, FT LD xRy b PR Z R
Lz, 2070, MEDOREE I H»DIF-> CTRILREZB WTWSH, v b
YavyErZExy PPRHIRBEIN TS H, 2 L TERBERE ST L L
VI RRICIBESIN TS AIF, RALELTEETRELE 2, EEREHERE

ICHERR L 72 D . FIEEICoME - PRSHAZMEL 2 0. HIEE - FRTO;
MZERE LD &, MBENICHE LI Z2)IET T BERH 2,

F7. PREIRELD X A = X LWEHT B 72 > TR T 2 GO W T H Bat
R Tk iuLe s v, KRR TIE. BRL OV E HW TP E
RELCE R Z YTy, BB RE. DEWER L o kol h Db EZ 5
Nns,

FRIVZEE. HEETHMEOT THHREBENZ L WHEE %25 TWw 5,
Fro. RAMFZEIEREL EREPED SN TOIHKTH 2, wIttd, il
JRDBEBNA 7TV r =2 a VICK D ERLTWHEBTH D . FEDIEZ A
F2E LB TH2EBIIREL, HARIHEI RO SN2,

14



FRISENC BV BIRELD X H = X 4

SEXH

Anderson, Chris (2008), The Long Tail, Revised and Updated Edition: Why the
Future of Business is Selling Less of More, Hyperion.

Arnold, Stephen J., Tae H. Oum, and Douglas J. Tigert (1983) “Determinant
Attributes in Retail Patronage: Seasonal, Temporal, Regional, and
International Comparisons,” Journal of Marketing Research, 20(2), 149-157.

Berger, Jonah, Michaela Draganska, and Itamar Simonson (2007) “The Influence
of Product Variety on Brand Perception and Choice,” Marketing Science, 26(4),
460-472.

Botti, Simona and Sheena S. Iyengar (2004), “The Psychological Pleasure and Pain
of Choosing: When People Prefer Choosing at the Cost of Subsequent Outcome
Satisfaction,” Journal of Personality and Social Psychology, 87(3), 312—326.

Chen, Yu-Chen, Rong-An Shang, and, Chen-Yu Kao (2009) “The Effects of
Information Overload on Consumers' Subjective State towards Buying
Decision in the Internet Shopping Environment,” Flectronic Commerce
Research and Applications, 8(1), 48-58.

Chernev, Alexander (2003) “When More Is Less and Less Is More: The Role of Ideal
Point Availability and Assortment in Consumer Choice,” Journal of Consumer
Research, 30(2), 170-183.

Chung, Jaihak and Vithala R. Rao (2003) “A General Choice Model for Bundles
with Multiple-Category Products: Application to Market Segmentation and
Optimal Pricing for Bundles, ” Journal of Marketing Research, 40(2), 115-130.

Currim, Imran S., Vharles B. Weinberg, and Dick R. Wittink (1981) “Design of
Subscription Programs for a Performing Arts Series,” Journal of Consumer
Research, 8(1), 67-75.

Dhar, Ravi (1997) “Consumer Preference for a No-Choice Option,” Journal of
Consumer Research, 24 (2), 215-231.

Diehl, Kristin and, Cait Poynor (2010) “Great Expectations?! Assortment Size,
Expectations, and Satisfaction,” Journal of Marketing Research, 47(2),
312-322.

Eppler, Mar tin J. and Jeanne Mengis (2004) “The Concept of Information
Overload: A Review of Literature from Organization Science, Accounting,
Marketing, MIS, and Related Disciplines,” The Information Society, 20(5),
325-344.

Fitzsimons, Gavan J., Eric A. Greenleaf, and Donald R. Lehmann (1997) “Decision
and Consumption Satisfaction: Implications for Channel Relations,” Working
Paper No. 313, Marketing Studies Center, University of California, Los
Angeles.

Greenleaf, Eric A. and Donald R. Lehmann (1995) “A Typology of Reasons for
Substantial Delay in Consumer Decision Making,” Journal of Consumer
Research, 22 (2), 186-199.

Iyengar, Sheena S. and Mark R. Lepper (2000) “When Choice is Demotivating: Can

15



16

One Desire Too Much of a Good Thing?” Journal of Personality and Social
Psychology, 79(6), 995-1006.

Jacoby, Jacob, Donald E. Speller, and Carol Kohn (1974) “A.Brand Choice Behavior
as a Function of Information Load,” Journal of Marketing Research, 11(1),
63-69.

Jedidi, Kamel and Z. John Zhang (2002) “Augmenting Conjoint Analysis to
Estimate Consumer Reservation Price,” Management Science, 48(10),
1350-1368.

Jedidi, Kamel, Sharan Jagpal, and Puneet Manchanda (2003) “Measuring
Heterogeneous Reservation Prices for Product Bundles,” Marketing Science,
22(1), 107-130.

Kahn, Barbara E. and Donald R. Lehmann (1991) “Modelling Choice among
Assortments,” Journal of Retailing, 67 (3), 274—299.

Kohli, Rajeev and Vijay Mahajan (1991) “A Reservation-Price Model for Optimal
Pricing of Multiattribute Products in Conjoint Analysis,” Journal of Marketing
Research, 28(3), 347-354.

Messner, Claude and Michaela Waenke (2011) “Unconscious information
processing reduces information overload and increases product satisfaction,”
Journal of Consumer Psychology, 21(1), 9-13.

Moe, Wendy W. and Peter S. Fader (2002) “Fast-Track Article: Using Advance
Purchase Orders to Forecast New Product Sales,” Marketing Science, 21(3),
347-364.

Png, I. P. L. (1989) “Reservations: Customer Insurance in the Marketing Capacity,”
Marketing Science, 8(3), 248-264.

Rucker, Derek D. and Adam D. Galinsky (2008) “Desire to Acquire: Powerlessness
and Compensatory Consumption,” Journal of Consumer Research, 35(2),
257-2617.

Scheibehenne, Benjamin, Rainer Greifeneder, and Peter M. Todd (2010) “Can
There Ever Be Too Many Options? A Meta-Analytic Review of Choice
Overload,” Journal of Consumer Research, 37(3), 409-425.

Snider, James H. (1993) “Consumers in the Information Age,” The Futurist, 27(1),
15-19.

Spassova, Gerri and Alice M. Isen (2013) “Positive Affect Moderates the Impact of
Assortment Size on Choice Satisfaction,” Journal of Retailing, 89(4), 397-408.

Townsend, Claudia and Barbara E. Kahn (2014) “The Visual Preference Heuristic”:
The Influence of Visual versus Verbal Depiction on Assortment Processing,
Perceived Variety, and Choice Overload,” Journal of Consumer Research, 40(5),
993-1015.

Trope, Yaacov and Nira Liberman (2003) “Temporal Construal,” Psychological
Review, 110(3), 403-421.

Walsh, Gianfranco, Thorsten Henning-Thurau, and Vincent-Wayne Mitchell (2007)
“Consumer Confusion Proneness: Scale Development, Validation, and
Application,” Journal of Marketing Management, 23(7-8), 697-721.

Walsh, Gianfranco and Vincent-Wayne Mitchell (2010) “The Effect of Consumer



PHRIGIANCE T 2ELD X A = A 4

3

Confusion Proneness on Word of Mouth, Trust, and Customer Satisfaction,’
European Journal of Marketing, 44(6), 838-859.

Wang, Qing and Paurav Shukla (2013) “Linking Sources of Consumer Confusion to
Decision Satisfaction: The Role of Choice Goals,” Psychology and Marketing,
30(4), 295-304.

Wang, Tuo, R.Venkatesh, and Rabikar Chatterjee (2007) “Reservation Price as a
Range: An Incentive-Compatible Measurement Approach,” Journal of
Marketing Research, 44(2), 200-213.

Zhang, Wei and Ajay Kalra (2014) “A Joint Examination of Quality Choice and
Satisfaction: The Impact of Circumstantial Variables,” Journal of Marketing
Research, 51(4), 448-462.

Xu, Jing, Zixi Jiang and Ravi Dhar (2013) “Mental Representation and Perceived
Similarity: How Abstract Mindset Aids Choice from Large Assortments,”
Journal of Marketing Research, 50(4), 548-559.

S - BT (2014) TR L~V BREG & W 2 M B B ATEWAFIE O SRt & SR ) TTH
BEITEHT] BARHEFITEFEYS, 20(2), 65-94.

KA (2018) T~—F 7 4 v 7ICBT DIEHBARFEOIE ) [EFIFeRH
] RRGE KR REGE AR, 77, 105-120.

KL (2015) THBHEORILICKH T LT Ta—F I[~—rT 47V % —TF ]
BAR~—5T 1 7%, 34(4), 185-195.

17



