A
5 F40%%

\QJ n*

F52E F15

ISSN 0388-7340

il B
Ta v A —OBICERGICRE T A B

5= T R
— FA=TF X RN ma—E TR AET I —eeeenees

AR T 4 &ALV I N—Ta D
FARESY « R B2 L ONEZ e vrereeeseeneeeee s

oW o= oM 1

i
mp
S
T

BTRAXZESTRZES

Fr29%F (20175F) 5A



THE TAKACHIHO RONSO

Vol.52 No.1 May 2017

Articles

A Study on Tourism Resources of Shopping Center

............................................................... Hldeakl Kase ves

Omni Channel Strategy:
Omni Channel New Business Model

...................................................... Masahito Kumakura .

Basic Concepts, Historical Transitions and Significance of
Diversity and Inclusion

......................................................... Yutaka Nakamura e

25

53

TAKACHIHO UNIVERSITY
TAKACHIHOGAKKAI



